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Revealed

As one year closes another begins...

What does our first party intent data REVEAL for the year ahead? Spanning
Enterprise Security, Marketing Ops and HR to name just a few of the key category
areas, take a look below to uncover where demand lies - supporting your all-
important planning for Q1.

These unique insights ensure your business is working
to solve the greatest pain points identified by B2B Tech

Buyers, adapt to a changing market and capture demand...

WHICH INSIGHTS WILL HELP YOU
PLAN FOR EVEN GREATER SUCCESS

NEXT YEAR?

64%

of business and IT
leaders cite the typical

Malware Attack as their
greatest challenge.
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A

of organizations will
implement structured
Infrastructure Automation
by 2025.
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+208%
UPLIET

in businesses
actively searching
for Customer
Advocacy in EMEA.
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of organizations
have lost between

$1 to 5 million in
a Single Hour of
Downtime.
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90%

of Contact Center Leaders
cite Reducing Costs as
their top priority for the
next 12 months.
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63%

of businesses
Backup Data Daily,
with 24% doing so
Weekly.

EEEEEEEEEEEEEEEE

$1.712

BILLION

is how much the
Cloud Computing
Market is projected
to grow by 2029.
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$3.1

TRILLION

is the annual
cost of Bad Data
in the US.

69%

of HR leaders use
eLearning within their

LMS to deliver their
training programs.
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FSY %o
UPLIET

in businesses
searching for
Marketing Tools in
NAM.

Insight (8]

/0%

of B2B Organizations
deploy up to 25
Types of MarTech to
run their Marketing
Operations.
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+82,410
+16,292

EMEA

uplift in businesses
actively searching
for Cloud
Onboarding.
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ABOUT INBOX INSIGHT

Inbox Insight uses market leading Insight and
Al lead prioritization to accelerate your demand

generation results.

Combining intelligence from first party data with
third party intent scale, Inbox Insight help you gain a
clear understanding of your market - then translate

it into actionable Insight. When activated into

multichannel programs, these Insights help capture,
accelerate, and prioritize demand from the accounts
you want to reach.

Demand More.

REQUEST MEDIA PACK

Web: www.inboxinsight.com

Email: info@inboxinsight.com

S0%

of all data center
outages are the
result of Server
Hardware failure.

Setvers.g

+214%
UPLIFT

in businesses actively
searching for Unified /&=
Communications

in EMEA.

92%

of C-Suite execs are
willing to spend
$250,000 - $1,000,000
on new Security
Solutions.
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+309%
UPLIFT

In business actively
searching Network
Automation in
EMEA.
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66%

of businesses
say their biggest

CX challenge is
Understanding
Customers.

+160%
UPLIFT

in businesses
actively searching
for Marketing
Automation Tools
in NAM.
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Market
Dperatiz?ngs

IFP

lnfrastructure

+76%

UPLIFT

in businesses
actively searching
Marketing
Attribution.

iays

of Senior B2B
Marketers struggle

to maximize the

Value of their Data. .
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/6%

of businesses use
2 or more Cloud
Service providers.
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$5.4

BILLION

is what the global market
for Data Quality .
Tools is expected

to reach by 2030.
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21 %

of HR leaders spend
Around One Week
on Course Creation.
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+31U 1%
UPLIET

in active searches
for Incentive
Programs in EMEA.
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Insights For
Professionals

About Insights for Professionals

IFP is our Buyer Education Platform that
brings together professionals across multiple
disciplines and sectors through the common
goals of professional development and
knowledge acceleration.

VISIT THE IFP WEBSITE

UK: +44 (0)800 161 5511

US: +1-508-424-5330


https://www.inboxinsight.com/media-pack/
https://www.insightsforprofessionals.com

